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\3 Context: The advertising landscape

What are your organisation's main sources of income?
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Context: The advertising landscape

What is the single most important risk to your news organisation's
future success?
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Context: Trust in news

PROPORTION THAT TRUST EACH MOST OF THE TIME -

ALL MARKETS
Trust news Trust news Trust news Trust news
overall | use in search in social

38%

(-4)

Mostly this is about trust in mainstream Uncertainty in distributed environments,
media and in the sources that people use information unchecked, hard to
distinguish news from rumour...
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(@] PURPOSE
THIS RESEARCH WAS CONDUCTED TO UNDERSTAND

-> How people perceive the different media they read, watch,
listen to and browse day to day and the advertising they are
exposed to as a result.

=> How the trust of consumers in ads differs depending on the
media platform the ads appear in.
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APPROACH

NET AD TRUST MEASURES THOSE AGREEING MINUS THOSE DISAGREEING WITH EACH METRIC

To what extent do you agree or disagree that information conveyed
in advertising in <X media> is trustworthy?

|
Disagres n a 3 4 5
h |}

Bottom 3 Boxes = Disagree TOP 3 Boxes = Agree

Strongly
Agree

Example: Agree (60%) - Disagree (30%) = Net ADTRUST
(+30)
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-
lafll QUICK TAKEAWAYS

Ads in traditional media platforms such as print are still trusted by most.

ﬁ The medium in which an ad appears plays a key role in a consumer’s purchasing
decision.

Ads on online media platforms were found to be least trusted.
—— This could negatively affect purchasing decisions.

?5 South American countries showed the highest ad trust index score.

:w( Europe saw the lowest ad trust index score.

‘,ﬂ,‘ Women generally showed a higher level of ad trust than men.
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ADTRUSTLEVELS

g .

The lowest ad trust
level by continent
IS in Europe)

The highest ad trust level
was found in South America
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Global view

News Content Trustworthiness

-100

Survey Year ®2019 2020

TV news channel

Printed Newspaper (Paper version)
Local printed or online newspaper
Commercial Radio station
Commercial TV channels
Newspaper-based website/app (...
Printed Magazine

Search engine page

Streamed radio service

Online video / video clip

Social media site

25

2

w

100

ey
=]

(=]

v

o
w
o

9

~

w
~N

[«)

N
v

—=

w

Advertisement Trustworthiness

-100

Survey Year ®20195 ©2020

Printed Newspaper

Local printed or online newspa...
Commercial TV channel or pay ...
Commercial radio station
Printed Magazine

Online newspaper-based websi...
Movie at a cinema

Search Engine

Online video/Video clip

Social media site

16.44

100

n
[«)]

N
(%4}

2

N

~nN
-

Y
Vel

w

12

-
-~

|

|



South America
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Argentina

News Content Trustworthiness Advertisement Trustworthiness
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Global view

To what extent do you agree or disagree that the more you trust an ad
and the content where that ad resides, the more likely you are
to buy the product/service being advertised?

Importance of Trust in Content for Purchase Intention
Survey Year 2019 @2020
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\3 South America

Importance of Trust in Content for Purchase Intention
Survey Year ®2019 ©2020
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Trust by Age: Argentina (18-22 year-olds)
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Trust by Age: Argentina (36-55-year-olds)
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WAN-IFRA AD TRUST INDEX

WAN-IFRA and Syno have created an index whereby
publishers can benchmark their brands nationally, regionally
and globally. If you are interested, contact:
dean.roper@wan-ifra.org
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